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DATA PYRAMID

given insight,
becomes

ﬁ Knowledge

given meaning,
becomes

ﬁ Information

given context,
becomes
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Objectives
Our extensive experience Our proprietary data platform,

and in-depth industry Busmgss /@\ together with our skilled
knowledge enable us to Planning operations team, enables
our clients to source, process,

enrich, store and action
their data assets.

provide advisory services
to help define business
objectives and goals
which informs strategic
business planning.

OUR APPROACH TO
DATA EXCELLENCE

Learnings
eleq pasues|)

Our powerful combination
of visualisation tools, skilled
resources and the DataOrbis

to empower teams to take . . Exception Engine, seamlessly
action, resulting in measurable Execution \@/ Translation translates data into action.
outcomes, improved returns

and learnings. <°> Insights & Alerts

We direct people with
data-led insights and alerts
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INTELLIGENT

We create business value by combining & to enable:

Dl
I

BETTER IMPROVED PERFORMANCE
BUSINESS OPERATIONAL BENCHMARKING &
DECISIONS EFFICIENCIES DATA MONETISATION
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INTERNATIONAL MORE FOCUS ON PARTNERS
EXPANSION NEW CLIENTS AUTOMATION WITH SMOLLAN
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DataOrbis footprint .

o e e

Trusted
Globally.

Nairobi,

We process over 350 data sources Kenya

from 60+ countries world-wide

Johannesburg,
South Africa

o

Cape Town,

We have the footprint, partnerships and South Africa

capability to offer our clients a seamless
service no matter where they’re based.

@ Data processed Q Offices
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Capacity &

On the ground client
engagement backed
by a powerful
DATA OPS TEAM

OFFICES IN CAPE TOWN (HQ),
JOHANNESBURG, NAIROBI, DUBAI

OFFICES IN SA (HQ)

OFFICES IN NAIROBI

OFFICES IN DUBAI
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working together

The magic ingredient

Highly skilled data architects,
scientists and engineers

Experienced Insights team

Global Commercial team

Category Management specialists
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Trusted by clients from across the globe

BRITISH AMERICAN
ToBACCO

(ohmonafohmon

i,
gl\"'

Pernod Ricard

Mondeléz,

International

k). shah

CONSTRUCTION
SNCE 1084

(&5
o Km-_Fay)

rrrrr

EDF 99 00®
Beiersdorf

PeG

PHILIP MORRIS
INTERNATIONAL

PIONEER
FOODS

metrs peech

MK KIT KAT

8
SIR

FRUIT

¥
XY

.

Unillovev

&S
' DISTELL

&Johnson

A FAmMILY COMPANY

LANCEWOOD"

MARS

'ﬂ
@ PevianD =
-

Certoly

DURACELL

LIBSTAR

(nai as|

Premier s‘rgé

|Hmh FINSBURY

&

/s,
Energizer

Hamalava

SINCE 1930

@@ Tongaat Hulett

#Nando'se

foodplus”

TOTS |y liguors

P
THE CLOROX COMPANY

’AI'-IEINEKEN

LLL

LOREAL

PARIS

Twizza

FOODS

Towfig Distributars

ESTEE LAUDER

DIAGEO

“®ic)

TIGER ERANDS

G D

Rieses Food Imports

ol
¥ Reckitt
Benckiser

& essity

Masscash

Caaifly wiese, amms

FOOD GROUP

@Orbis



We process data from over 35 retailers globally
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A member of the Smollan family

The commitment, network, relationships and
capability to evolve and deliver solutions

. : : INSIGHTS & ADVISORY
aligned to industry best practice.

m trade intelligence Insight Consulting

REGIONAL
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DATA & INSIGHTS
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PARTNERS

A Smollan Company
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Smollan global footprint

The footprint, partnerships and capability to offer our clients a seamless service internationally.

AFRICA
Algeria
Angola
Botswana
Ethiopia
Ghana
Kenya
Malawi
Mauritius
Morocco
Mozambique
Namibia
Nigeria
Rwanda
Tanzania
Tunisia
Uganda
Zambia
South Africa

MIDDLE EAST
SOUTH ASIA
(MESA)

Egypt

India

Nepal
Pakistan
Saudi Arabia
UAE
SOUTH
AMERICA

Argentina
Brazil
Chile
Paraguay
Peru
Uruguay
[

SMOLLAN%

ASIA PACIFIC
(APAC)

Australia
Cambodia
China
Hong Kong
Indonesia
Japan
Malaysia
Myanmar
New Zealand
Philippines
Singapore
Taiwan
Thailand
Vietnam

Territories
to Launch

'y
o Fu &RY{&ETAGE USA & Canada
o ADVANTAGE ' SMOLLAN
Austria Ireland Serbia
Belgium Italy Slovakia
Croatia Luxemburg Slovenia
Czech Republic Montenegro Spain
Denmark Netherlands Switzerland
Finland Poland Turkey
France Portugal United Kingdom
Germany Russia
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LEADING

Solutions

RETAILER DISTRIBUTOR
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.............................................................

DISTRIBUTOR e

N [ . - - . - . . - . . ..

Gain control and maximise
your data assets.

In most cases distributors are
contractually required to provide
OPPORTUNITY sales and stock data to brand
principles. The challenge for most
is that brand principles utilize
sophisticated Bl tools to structure
this information and as such have
an advantage in terms of insights
into the market.
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DISTRIBUTOR S

N [ . - - . - . . - . . ..

We provide distributors with access
to a templated insights solution
which creates visibility into sales,
inventory and route to market
performance enabling distributor
to take the advisory lead when it
comes to identifying opportunities
and engaging with their brand
principles.

These insights are deployed via our
white-labelled information portal.
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.............................................................

DISTRIBUTOR I

N [ . - - . - . . - . . ..

An end-to-end data management
and reporting solution that positions
distributors as an advisory partner
based on transparency of
performance and opportunities
TO P 5 The ability to lead the strategic
engagement with brand principles
around reporting requirements

BENEFITS

Empowerment of all users to easily
identify data-led opportunities

Attractive outsourced model with
reduced investment risk

Increased brand principle engagement

and ROI
@Orbis
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ALL YOUR DATA

!
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BETTER IMPROVED PERFORMANCE
BUSINESS OPERATIONAL BENCHMARKING &
DECISIONS EFFICIENCIES DATA MONETISATION

DataOrbis

www.dataorbis.com



